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THE CHALLENGE. Content marketers need to figure out 
attention-grabbing ways to outshine their competition 
in today’s data-dense world.

LITTLE TIME ON WEBSITES. 55% spend 
fewer than 15 seconds actively on a 
page.*

IMAGERY NEEDED. People following  
directions with text and illustrations do 
323% better than people following  
directions without illustrations.** 

*Source: http://time.com/12933/what-you-think-you-know-about-the-web-is-wrong/?iid=biz-category-
mostpop2

**Source: Levie, W.H. & Lentz, R. (1982). Effects of text illustrations: A review of research, Educational Com-
munication and Technology.

COMMUNICATION BREAKDOWN

http://www.twirlingtigermedia.com
http://link.springer.com/article/10.1007/BF02765184
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PICTURE THIS

When the same  
information was paired 
with a relevant image, 
people retained 65% 

of the information  
three days later.**

We’re in the age of a visual culture, and imagery 
plays a key role in content marketing.

People remember 80%  
of what they SEE and DO.* 

*Source: Lester, P. M. (2006). “Syntactic Theory of Visual Communication”

**Source: http://www.brainrules.net/vision

People remember  
only 30% of what  

they READ.*

People remember only 
10% of what they HEAR.* 

http://www.twirlingtigermedia.com
https://blog.kareldonk.com/wp-content/uploads/2015/03/SyntacticTheoryofVisualCommunication.pdf
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WHY
should you use infographics as a marketing tool?

Infographics distill complex information into digestible and 
memorable messaging that can…

1.	 Grab	attention 

2.	 Increase	retention 

3.	 Relay	information

4.	 Enable	understanding

5.	 Illustrate	a	process

6.	 Persuade	an	audience

7.	 Decrease	boredom

8.	 Be	shared,	shared,	shared

Infographics 
are “liked”  

and shared on  
social media 

3X more than 
any other type  

of content.* 
*Source: http://www.massplanner.

com/10-types-of-visual-content-to-
use-in-your-content-marketing/

SPREADING THE WORD

http://www.twirlingtigermedia.com
http://www.massplanner.com/10-types-of-visual-content-to-use-in-your-content-marketing/
http://www.massplanner.com/10-types-of-visual-content-to-use-in-your-content-marketing/
http://www.massplanner.com/10-types-of-visual-content-to-use-in-your-content-marketing/
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Use design elements in your infographics  
consistent with your branding.

Your company’s established branding is unique and takes 
shape in multiple dimensions: how your brand looks, sounds, 
thinks, performs, and ultimately, is. Apply these branding  
elements to your infographics to achieve a unified and  
recognizable identity:

BRANDING YOUR INFOGRAPHICS

1.	 Corporate	color	palette 

2.	 Corporate	typefaces

3.	 Image	style

4.	 Language	style

5.	 Logo	

http://www.twirlingtigermedia.com
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Hone your message.

First, focus on the goal of your message. Next, simplify the 
content and make your point with reason and intelligence. 
Finally, invite and engage your audience by creating a  
compelling image that’s tied to your content.

“You have to be 
informative but 
also entertain 
the reader.” 

—Francesco Franchi,  
designer, author

LET’S DO THIS!

The chart (above) was transformed into an engaging 
and shareable infographic in an article about  
streamlining policies and procedures (right).

http://www.twirlingtigermedia.com
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Q&A	with	Robert	Pizzo
Maureen Joyce, creative director at Twirling Tiger Media, recently interviewed 
Connecticut-based illustrator ROBERT PIZZO to gain insight into his process for 
creating effective and powerful infographics and why they should be a priority  
for every company.

How can infographics be used to promote a  
company’s brand, products and services?

PIZZO: Endless ways! Articles, ads, blogs, posters, email 
promotions … you name it. Lately, I’ve been doing a lot of  
presentation work for companies and ad agencies. A client 
will send me a horrible looking PowerPoint presentation with 
a jumble of bad clip art and absolutely no cohesive design.

I’ll redesign each slide in [Adobe] Illustrator and give it all  
a consistent look. When I’m done, it’ll look a lot more like  
flipping through a sequence of little graphic posters. One 
thing I love about this is that it is bringing graphic art to a 
place it usually hasn’t been.

EXPERT ADVICE

http://www.twirlingtigermedia.com
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Presenting information in a compelling infographic 
helps the reader to think. How do you determine 
what is excess information?

PIZZO: When there’s a lot of copy it’s important to break the 
information down to manageable bits or sections, so that 
the reader is not 
overwhelmed at 
first glance. The 
reader should  
be able to look at 
the graphic and 
immediately  
grasp what the 
overall point is.

EXPERT ADVICE

Read Twirling Tiger Media’s 
entire Q&A with Robert Pizzo 

in Tiger Tales.

You can view Robert’s work at 
www.robertpizzo.com.

http://www.twirlingtigermedia.com
http://twirlingtigermedia.com/tiger-tales/infographics-matter-todays-data-dense-world/
http://www.robertpizzo.com
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Content creators dedicated to delivering your unique message

Our award-winning creative team possesses a depth of knowledge and the experience 
to create content that skillfully ties your products and services to your target audience.

By following our proven process workflow, we:

Make	the	complex	simple	to	reach	all	levels	of	expertise.
We distill specialized material into language and imagery that resonates with your  
target customers.

Use	our	journalism	skills	to	create	unique	content.
With backgrounds in journalism, our writers are seasoned interviewers trained to  
ask the right questions—and enough of them to accurately and authentically reflect  
a brand’s goods, services and thought leadership.

Provide	both	writing	and	imagery.
From concept to deliverable, our creative team collaborates to find the perfect  
combination of powerful style and impeccable clarity.

And, we are 100%	women-owned	(and	certified!), bringing more supplier diversity  
to your workforce. Twirling Tiger Media is certified as a women’s business enterprise  
by the Women’s Business Enterprise National Council (WBENC) and is a federally  
designated Women-Owned Small Business (WOSB).

Contact Gordon Hunt at Twirling Tiger 
Media for your copy of “The Narrative 
Imperative: The Guide To Effectively  
Telling Your Company’s Story,” at 
ghunt@twirlingtiger.com, or reach  
Gordon at 919-816-6876.

ABOUT TWIRLING TIGER MEDIA

Twirling Tiger‰ Media E-Book Series is produced by Twirling Tiger Media, 7 Jeffrey Road, Franklin, MA 02038. Contact by email: info@
twirlingtigermedia.com. No part of this document print or digital may be reproduced, stored in, or introduced into a retrieval system, 
or transmitted in any form by any means (electronic, mechanical, photocopying, recording or otherwise), or for any purpose, without the 
express written permission of Twirling Tiger Media, in the United States and/or other countries. For information, please visit www.twirl-
ingtigermedia.com. To obtain permission to reprint materials, please email mjoyce@twirlingtigermedia.com. Infographics on pages 1, 5, 6, 
7, 8, 10: Robert Pizzo; Photo illustration on page 2: John Kuczala. ©2017 Twirling Tiger Media. All rights reserved.

*TABPI (Trade Association Business Publications International)

2017
WINNER  

GOLD TABBIE AWARD 
FOR EDITORIAL  
EXCELLENCE*

2016
WINNER  
TWO BRONZE  

TABBIE AWARDS  
FOR DESIGN  

AND EDITORIAL  
EXCELLENCE*

Put a winning 
team behind 
your brand!

2018
WINNER  

TWO HONORABLE  
MENTION TABBIE 

AWARDS FOR DESIGN 
AND EDITORIAL  
EXCELLENCE*

http://www.twirlingtigermedia.com
mailto:ghunt%40twirlingtiger.com?subject=
mailto:info%40twirlingtigermedia.com?subject=
mailto:info%40twirlingtigermedia.com?subject=
http://www.twirlingtigermedia.com
http://www.twirlingtigermedia.com
mailto:mjoyce%40twirlingtigermedia.com?subject=
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